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1. THE SIGNIFICANCE OF RESEARCH ON TOURISM
"Toutism," the major theme for discussion at this symposium, has not been
the subject of rigorous study in the Japanese academy. However, tourism is a very

important subject from the perspective of the modern world entering the twenty‑
first century.

One of the maj or developments of the late twentieth century has been the enor‑
mous increase in the movement of people on a world‑wide scale. According to one
set of statistics, the number'of people who traveled abroad in 1950 was a mere twen‑
ty‑five million, whereas in 1990 that figure was 440 million. This is an eighteen‑fold

increase in a span of forty years. The World Tourism Organization estimates that
nine hundred million people will travel to foreign countries in 2000. 0f this
number, more than 80 percent are expected to be tourists. This means that we can‑
not omit the subject of tourism from our discussions of the twenty‑first century.
In Japan, over ten milli6n people traveled abroad last year (1990), a number

which prompted considerable comment. When foreign travel for tourist purposes
was liberalized in 1964, travelers going abroad numbered only 128,OOO annually.
In twenty‑six years there has been a remarkable eighty‑three‑fold increase in tourists

traveling ･abroad from Japan. It is predicted that at the end of this century there

will be close to twenty million Japanese going abroad each yeat. This explosive
mobility phenomenon on a global scale in the latter half of the twentieth century
signifies the estabiishment of a system of civilization throughout the world that
makes travel and tourism possible. I consider civilization to be a system composed
of the interaction among human beings, devices, and institutions. Travel and
tourism can be made possible only with the establishment of a system of civilization
consisting of clusters of various devices and institutions. In this sense, tourism is a

most appropriate research topic for the comparative study of civilizations･
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Yet, so far, there have been few studies dealing with tourism. Several reasons

may be cited for the lack of investigation into this topic. One is that tourism is con‑

sidered to be a pleasure activity, and thus, no matter how much the phenomenon is
studied, it will never be considered to be the pursuit of truth. In recent years there

has been more active research on pleasure, but systematic and thorough research on
tourism is,yèt to be conducted. As tourism is saddled with an image of being com‑
monplace, scholars have shied away from taking it up as a topic for research.

Moreover, there are problems in the way the academic field of "tourism
studies" has been treated in the past. In Europe, research into tourism became ac‑
tive in the 1920s and 1930s, while in Japan research into this field was first taken up

in the 1950s. Tourism studies became widespread on the wave of the tourism
development boom within Japan, and the Japanese Society of Tourism Studies was
formed in 1960. The study of tourism in Japan was centered on research for prac‑
tical use for such purposes as tourism development and hotel management. The
result was that tourism studies developed the image of being concerned mainly with
practical research. This reality was made plainly obvious when the Japanese Socie‑
ty of Tourism Studies applicd for recognition as a scholarly organization to the
Science Council of Japan. After review it was considered to be a non‑scholarly
organization because many of its members were from the tourism industry. In re‑
cent years, however, tourism research has attained unprecedented levels of scholar‑

ship throughout the world. The International Academy for the Study of Tourism
established in 1988 is representative of this trend. This international academy on
tourism studies has limited its membership to seventy‑five individuals and aims to
raise the status of tourism research. It also plans ,to integrate the various fields em‑

braced by tourism studies, including anthropology, geography, economics,
psychology, and political science. Although tourism research in Japan may not yet
have reached the levels found in other countries, joint research projects on the topic

of tourism are being conducted under the auspices of the National Museum of
Ethnology. I anticipate that in the near future these effbrts will result in findings

which will be recognized throughout the world. As this is the first international
symposium on the topic of tourism to be held in Japan, I hope for results which will

attract.attention both here and abroad.

2. TOURISMANDINFORMATION
For the last thirty years or so I have pursued studies on information from
various perspectives [UMEsAo 1988]. My basic understanding is that human history
has passed from the agricultural age through the industrial age, and is about to
enter the age of information industry. I have dealt with issues regarding tourism
primarily from the perspective of information industry studies. In particular, I
have written several articles on issues concerning tourism in Kyoto. One of these
was my l961 essay titled "Kyoto wa kank6 toshi de wa nai" (Kyoto is not a tourist ci‑
ty) which appeared in the travel magazine 7'bbi [UMEsAo 1961]. I also presented a
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lecture "Nanaja nendai no kank6 Kyoto no bijon" (The vision for tourist Kyoto for
the 1970s), sponsored by the Kyoto City Culture and Tourism Bureau, to leaders of

Kyoto's tourism industry in 1970 [UMEsAo 1970]. In these works, I criticized the
tourist industry for destroying culture by tourism pollution and tourism activities
and for plundering cultural sites. However, I also noted that the tourism industry
is an information industry and a culture industry. In this context,I suggested the
systematization of the tourist industry centered on the principle of cultural produc‑

tion,' urged the formation of a creative tourism industry, and supported the

establishment ofa "Tourism lndustry Research Center." ,
The dictionary defines tourism as "to visit and view the scenery and landscape
of other countries or other regions, or to observe their civilizations or institutions."

In other words, tourism means the viewing of clusters of devices and institutions

which exist in a non‑ordinary space for the viewer. The word tourism, kank6, is
said to derive from the expression "to observe the brightness of the realm" which ap‑

pears in the Chinese IChing (Book of Divination). But here we must take heed of
the fact that in Chinese the word "observe"(en) means nQt only "to see" but also
"to manifest." According to the Book ofDivination, the ruler of a realm and his
advisors must themselves travel throughout the ruler's territory and observe the way

his people live. This was one way to review the ruler's method of government. If
he was ruling well, the people's lives would be comfortable and full of cheerful ac‑

tivity. This is what would make the realm shine brightly. If, however, he was rul‑
ing badly, the people would be impoverished and unable to live in a cheerful man‑
ner. It is obvious that the realm would not shine brightly if that were the case. In
thiS way "observing" relates to "manifesting" brightness in the realm. If we con‑

sider "observing" and "manifesting" from the perspective of information theory,
"observing" means receiving information while "manifesting" means transmitting
information. We tend to emphasize the "observing" aspect of tourism, but I think
we can say that tourism is intrinsically a phenomenon in which there is a correlation

between the receiving and transmitting of information.

3. TOURISM AND THE SYSTEM OF CIVILIZATION
I stated above that tourism is closely related to the system of civilization.
What is particularly significant is the issue of the production of various cuitural

resources. Production generally means the work of interpreting a play or script
and, based on this interpretation, integrating and harmonizing various expressive
elements such as acting, sets, lighting, and music. We refer to those who take part
in this work as producers and directors of stage dramas, films, or television pro‑
grams. Production, however, is not by any means limited to the fields of stage,
film, and television. It relates to a' wide variety of human activities taken in the
broadest sehse. Particularly in the case of tourism, various methods of skillfully

harmonized expression have been used to present famous sites' and sights for a long
time. That is to say, cultural production has always been associated with tourism.
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For example, efforts have been made all over the world to present a particular loca‑
tion as an attractive place for tourism because of its connection with a legend or an

ancient account. It is said that the production of stage dramas became established
in the latter half of the nineteenth century, but in the field of tourism, the tradition

of cultural production can be traced all the way back to ancient times.

Cultural production represents the software to present a phenomenon as
something attractive by combining a variety of culturai eiements. In other words,
it is software necessary to draft a program to create something attractive. Making
confident use of various clusters of devices and institutions and turning a certain
location or phenomenon into something "bright" based on this software is cultural
engineering. We can posit that the integration of cultural production and cultural

engineering leads to the development of tourism. ,
It was forecast in the late 1970s that the explosive increase in the number of
tourists will make tourism‑related industries a key industry sector in the twenty‑first

century. I maintain that the key industry in the twenty‑first century will be the in‑

formation industry. As tourism‑related industries form a segment of the informa‑
tion industry, their importance should increase in the fu.ture. In particular, in light

of the linkage between cultural produCtion and cultural engineering, tourism‑
related industries have the potential of becoming a key industry sector. In the past

I have defined culture as "the emission of spiritual energy"[UMEsAo 1981].
Tourism is a type of emission of spiritual energy. For this to be achieved, it re‑
quires the skillful integration of cultural production and cultural engineering.
Should the tourism‑related industrieS succeed in attaining high levels of deployment
of cultural production and cultural engineering, they may become a key industry sec‑
tor for Japan.

4. TOURISTFACILITIES
Here I will take up the devices of tourism as related to cultural production and
cultural engineering. Presentations of tourist attractions have been carried out by

a variety of devices throughout history. For example, in China, famous sites have

been designated on a grand scale from olden times. In my rather wide‑ranging
travels in China, I have come across designations of famous spots in all sorts of loca‑

tions. Sword Lake (Jian chi) and the Western Lake (Xi hu) in Zhejiang province
and the Du gong yan of the Chengdu Basin in Sichuan province are impressive three
dimensional devices utilizing civil engineering. China has also skillfully turned set‑

tings of legends and historical accounts into devices. Influenced by this, Japan has

created devices out of well known sites by such means as erecting stone monuments
in locations closely connected to legends.
From the perspective of the comparative study of civilization there appears to
be a great regional variation in the creation of tourist devices. Compared to the

basically well developed nature of presenting tourist devices in Japan and Western
Europe, it seems that tourist devices were not developed in the Indian and Islamic
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regions despite the existence of considerable travel activity from ancient times. I

hope this point can be addressed in discussions during this symposium.
I have analyzed Japan's system of civilization in the Edo period from various
perspectives. Focusing' on tourism and its systems of devices, I consider that the
Edo period in Japan attained the world's highest level of overall infrastructure for‑
mation. By the mid‑seventeenth century, in the first half of the Edo period, not on‑

ly was the entire nation equipped with a system of roadways, but numerous way sta‑
tions were also established with inns offering lodging and meals. The establishment

of the "sankink6tai" (alternate attendance) system spurred the development of
these travel devices. ･And yet, transportation facilities hardly advanced at all dur‑

ing the Edo period. This was because the shogunate's policy forbade the use of
mobile transportation facilities ,such as horse drawn carriages. As a result, people

were forced to travel the roadways on foot. This led, paradoxically, to the
popularization of travel among the general populace. On his trip from Nagasaki to
Edo in the Genroku era (1688‑1704), Engelbert Kampel, a physician attached to the

Dutch merchant house at Dejima, expressed surprise that there were more Japanese
traveling on the roads than the population of･a European city. It is recorded that at

about the same time that Kampel made his trip nearly one million Japanese people
were going back and forth on the T6kaid6 annually. As the population of Japan at
that time is said to have been a little less than thirty million, this means that one per‑

son in thirty traveled on the T6kaid6. In that period the common method of travel
in Europe was by horse drawn carriage. Because the use of carriages was limited to
the upper classes, travel did not become popularized among the general populace.
In Europe it was the construction of railways in the nineteenth century that first
allowed the popularization of travel for all classes. Until then, commoners did not

travel much. The construction of railways certainly transformed the way people
traveled in many countries. Since that time, advances in transportation facilities
have played a significant role in the growth of tourism. The mobility of people has

expanded rapidly with the emergence of automobiles on land, steam ships on water,
and airplanes in the sky.

Advances made in optical instruments were another important development in
tourist devices. The invention of various optical instruments in the nineteenth cen‑

tury led to the taking of travel photographs. The first collection of photographs

published in the world in the mid‑nineteenth century was a series of travel
photographs including the "Egyptian series" by the Frenchman Maxime du Camp.
In the 1860s the stereoscope bqcame wildly popular in.Europe and America, with
several hundred thousand sets sold in one year. People in the middle class bought
collections of stereoscopic photographs of landscapes from all over the world and
enjoyed taking a vicarious round‑the‑world trip by viewing these photographs. Pic‑
ture postcards have also long been essential for tourism, but advances in cameras

may render them obsolete. Further developments in optical instruments have caus‑
ed significant changes in the way people engage in tourism. Investigations of this
type from the perspective of information studies are also an important aspect of
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tourism studies.

5. INSTITUTIONSOFTOURISM
Turning to the institutions of tourism, the contributions of religious institu‑ ･

,
tions are evident in the advances
made in tourism. First, we can cite.the importance
of pilgrimages. As travels by the faithfu1 to holy places, piigrimages have been in‑

stitutionalized by many religions includjng Christianity, Islam, Judaism, Hinduism,

and Buddhism. Although pilgrimages were fundamentally travels aMrming faith,
in practice they featured considerable elements of tourisM as well. I hope that there

will be some investigation into the relationships between pilgrimages and tourist
travels at this symposium.

The background of the popularization of tourism in Japan's Edo period lies in
the significant role played by the practice of visiting and worshipping at temples and

shrines. It was because this system of visiting temples and shrines for worship was
recognized that, even during the shogunate's rule over feudal domains, commoners
were permitted to travel outside their native villages. This made possible the distinc‑
tion in practice between the official purpose (tatemae) of travel to worship at shrines

and temples and the real motive (honne) of taking a pleasure trip. In Europe, the

countries that became Protestant during the Reformation of the sixteenth century
no longer sanctioned pilgrjmages in principle. Apparently, because pleasure was
such an integral part of pilgrimages of that time, the Protestants determined that
these pilgrimages were not purely trips to aMrm faith. A similar opposition to
pilgrimages was seen in Japan in the J6doshinshfi sect, though this did not have

much effect on the overall situation. ‑ t
Another important aspect of the relationship between religion and tourism was
the role of travel agencies. Whereas Western records indicate the establishment of

the modern travel agency, such as that represented bY Thomas Cook, in the mid‑
nineteenth century, travel agencies were well established in Japan long before that

time. They were generally run by those connected to religious establishments, such
as low level priests called onshi or oshi, who posted their subordinates and deputies
around the country to act as tour guides. These priests contributed greatly to ･the in‑

stitutionalization of package tours. They created a system so that travelers could
make their trips with peace of mind by packaging the overall services related to
travel. They arranged for setting up the route from provincial villages to a par‑
ticular temple or shrine, guides along the road, reservations at inns, tour guides,
worship at the temple or shrine, entertainment such as theaters or visits to the
pleasure quarters, and the provision of lodgings. In addition, mountain ascetics
(shugenja) developed package touts for people interested in mountain retreats.
These examples show that in Japan religious oMcials had a role in institutionalizing

the travel industry from before the Edo period. It will be interesting to compare
this with the transitions in the travel industry in other regions at this symposium.

From the middle Edo period, guidebooks to tourist spots were published in
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various forms. Illustrated guide books to places of note began to be published
from the middle to late Edo period and sold very well. Examples that dealt with

famous places in Japan include Miyako Meisho Zue, 7Z5kaid6 Meisho Zue, ise
Sangti Mkiisho Zue, and Edo Meisho Zue. During the same period in Europe the
publication.of travel journals and accounts of expeditions to Asia, Africa, and the

South Pacific created a great impact. Exotic paintings were also commercialized,
leading to "the picturesque boom." The eighteenth century commercialization of
travel images through visual media in both Japan and Europe can be thought of as

parallel
phenomena of civilization. . '
The development of service institutions related to tourism is also important.
Japan had developed various service institutions early on. By the iniddle of the
Edo period, institutions for serviCes connected with travel and tourism were already
in place, such as lodgings with meals included, baggage handlers, and inn keepers'
trade associations.

Japan experienced the Industrial Revolution in terms of the harnessing of
motor power in the Meiji period under the influence of the West. It has been said,
however, that prior to that time, by the middle Edo period, Japan had undergone

an "industrious revolution" accomplished by manpower [HAyAMi 1979]. Viewed
from another perspective, this can be considered a service revolution. According
to economic historians, England also underwent a service revolution prior to the In‑
dustrial Revolution. In any event, the specialization of services in various fields
which occurred in the latter half of the seventeenth century contributed significantly

to the development of tourism in Japan.

6. THEPOPULARIZATIONOFTOURISM
As in the old phrase, "A journey is a sad thing, a diMcult thing," hardship was
an inevitable accompaniment to travel. Yanagita Kunio traces the derivation of the

word tabi (lik) Uourney) to the word tabe (Xa/sl) (bestow). That is to say,
travelers in the past were forced to make their journeys by receiving handouts from

strangers as if they were mendicants. The English'word "travel" shares its deriva‑
tion with "travail," meaning labor pains and toil, from the Latin word "tripalium, "

which was an instrument of torture. The French word "travail" also shares this
derivation ana has the same meaning of "work," "labor pains," and "toil." Words
having the same root as travel are connected in some way to the suffering and pain

faced by human beings.‑
In contrast, present‑day travel is far removed from such suffering and pain. In
place of the pain and danger inherent in travels of the past, enjoyment and excite‑
ment are now skillfully presented for the present day traveler. With the close of the
"era of exploration and adventure" in the eighteenth to nineteenth century, the "era

of tourism" was launched. During the era of exploration and adventure, explorers
and adventurers encountered actual life‑threatening experiences in their travels. In

the era of tourism, however, tourists are presented with a pre‑programmed time and
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space for quasi‑real experiences. Over ten million visitors go to Tokyo Disneyland

in Urayasu each year. Faithfully constructed according to the American manual, it
is an impressive success of cultural production and cultural engineering ingeniously

aimed at encouraging the emission of spiritual energy. A large number of theme
parks are presently under construction in various locations throughout Japan.
This indicates to me the importance of the role to be played in the future by the pro‑

duction of such programmed spaces.

At the other end of the spectrum is the boom in tourism to unexplored
regions. Unlike the travels of exploration fraught with danger of eras past, these
are exploration tours for the general public to regions which are produced to appear

unexplored. Unexplored regions used to be the exclusive purview of ethnologists,
but now, in some cases, tourists have ventured deeper into unexplored regions than
scholars.

My sense of curiosity has drawn me to read accounts of explorations since I
was a child. Of the many accounts of explorations I read as a boy, I was most ex‑
cited by two volumes by Tachibana Nankei [1903a, 1903b, 1974a, 1974b], Saiyaki
and 7'k5yabki." A physician active in the second half of the eighteenth century,
Tachibana Nankei also authored many excellent works on medicine. During the
Temmei era (1780s), early in his medical practice, he undertook two major trips.
On one of these, he traveled from Kyoto on the San'y6 Kaid6, around Kyushu, and
crossed over to Shikoku. A year later he took a trip to the east, going from Kyoto
to Edo and on to places in Mutsu and Shin'etsu. Each ofthese trips lasted about a
year, and after his return to Kyoto he authored Satydiki and 7'k6yaki. In these
volumes he described in great detail his observations of the geographical features,
animals, plants, and cultural customs of the areas he visited. The two volumes of

the travel accounts were published in 1795 (Kansei 7) and apparently became best
sellers of their time. We had these two volumes in my home, and I remember avid‑

' '
ly reading them as a child.

'

Tachibana Nankei was not an explorer per se. A physician by profession, he
was eventually appointed physician‑in‑waiting to the imperial court, receiving the ti‑

tle Iwaminosuke. Rather than exploring regions where no man had gone before, he
traveled to places anyone could go to and set down his observations in travel.ac‑
counts in a way that aroused the intellectual curiosity of his readers. It may be
that, spurred by reading Tachibana Nankei's travel accounts, many people in the

Edo period went to tour the same locations. There were many travel diaries
published in the Edo period besides those of Tachibana Nankei. Innumerable
travel diaries were privately printed by ordinary townspeople as well.
Along with the popularity of travel accounts, the second half of the eighteenth

century also experienced a boom in illustrations of famous places. When the
Miyako Meisho Zue, which launched the popularization of illustrations of famous
places, was published in 1780 (An'ei 8), the first print run of 4,OOO copies sold out

immediately, and it became a best Jseller going through many printings. The
popularity of travel diaries and illustrations of famous places vividly represents the
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trend toward the p6pularization of tourism in Japan． We can easily imagine how
various travel accounts and illustrations of famous sights must have 6xcited people
and enticed them．to travel．

The world has produced a number of eminサnt travelers in the past． Ivan
．Batouta， Marco Polo， and Xu Xiake took trips of historical importance and wrote

3bout them in their travel accounts． For example， the great Chinese traveler Xu

Xiake started his travgls at age twenty−two and conti血ed to travel throughout
China for nearly thirty years until the year before his death at age五fty−five． He
wrote of his observations during this time in diary form published in ten volumes as

XμXノαんθ】を）ゆ（Xu Xiake

s Travelogue）． It is not the typical enumeration of

classical verse and prose beloved of Chinese literati． Rather， based on his own
observations， its contents．cover a wide range of topics from the natural， such as

geography， geology， water ways， botany and zoology， to mineral products， in−
dustries， communities， and ethnic customs． No person in Japan gave his entire life

to travel and cdmpiled a magnl負cent travel account on such an impressive scale．
Yet， in counterpoint to the lack of such a prominent traveler， a feature of Japanese

civilization is that travel for the common people had become popularized in the Edo
period．
In this way， the nature of tourism should be，vastly divergent between lands
where a mass society developed and lands where this did not take place． I hope that

this will be another point for active discussion at this symposium．
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